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Seeing is Believing

Concepts come to life when …

… you can “see” and interact with them.

Concepts become memorable when …
… you can associate an activity with them.

Concepts stay relevant when …
… you use them to analyze your own data.



www.ArtofStat.com/webapps

 Sample-to-Sample Variability

http://www.artofstat.com/webapps.html


www.ArtofStat.com/webapps

 Ratio of Proportion (Relative Risk)



www.ArtofStat.com/webapps

 Inference for a Proportion



Inference for a Proportion



Thank you for your attention!

 Please ask questions and give feedback in the Q&A 
session.

 Resources:
 http://www.artofstat.com/webapps.html
 Article on Eyewitness Testimony: “The Novel New 

Jersey Eyewitness Instruction Induces Skepticism 
but Not Sensitivity” by Papailiou, Yokum and 
Robertson, 2015; search for it on PLOS One.

Seeing is Believing

http://www.artofstat.com/webapps.html
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0142695
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