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there is a difference

pl>pl2 More people prefer sweet snacks to salty snacks
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Conclusion:

There is significant sample evidence to support the claim

that the percentage of people that prefer sweet snacks is
greater than those who prefer salty snacks.

Are you sure?

We are 90% confident that the percentage of people that prefer sweet
snacks to salty snacks is between 1.27% and 2.3% greater than those

that prefer salty snacks to sweet snacks.




